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Public diplomacy and soft power, 
two sides of the same coin
1. Soft power composed of:

1. Culture, 
2. Political values, 
3. Foreign policy (Nye, 2011, 2021) 

Synonyms: cultural diplomacy, advocacy, 
public relations…
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China’s soft power: transform resources into
a diplomacy operation around a structured 
narrative

u An engaging narrative aimed at different 
audiences.

u A story in two topics.



1 - Culture

1. Confucius Institutes

2. Média : CCTV, Xinhua, CGTN, 
China daily, Twitter, Facebook, 
YouTube

3. The Great Wall, The Wandering 
Earth, Wolf Warriors

4. TCM

5. Qi gong, Tai Chi
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2 – Economic 
Development for the 
Benefit of Mankind

• Belt and Road Initiative +
• BRICS 
• FOCAC, Africa
• Forum 1X+1, Central and 

Eastern Europe
• Global Security Initiative
• Global development Initiative



India Example Yoga 
Day, 21st June

u The idea of International Yoga Day, 
2014, 

u The date of June 21 was chosen as it 
is the Summer Solstice, the day when 
there is the most sun out of every 
other day of the year. 



Gout de France/Good France

u On presidential request in 2008, three ministries, culture, agriculture and, foreign affairs, use 
the 2003 Convention for the inscription on the representative list of intangible cultural heritage. 

u French cuisine or French gastronomy:
u Public all over the world

u French embassies’ network

u International forum on gastronomy in Paris, for professionals

u Goal: increasing number of tourists visiting France



8

For public, outside France



Image formation and communication

Today

u States seek to maximise the perception of their qualities to 
international audiences 

u Image building, often around cultural artefacts and a narrative.

u Soft power and public diplomacy = Modern day epic?



Bhutan and 
branding !

u At Brussels embassy

u Plus File and Video and DD.
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Using (some) Indexes to frame a country.



Global Soft power index 2023
Pakistan: 84 out of 160

Methodology: Online survey in 54 
languages, 111,364 people, panel of 
Specialists

35 attributes in 12 pillars:
Brand Value
Familiarity
Reputation
Influence
Commerce
Governance
International relations
Culture
Media & Communication
Education
Population
Environment



WJP Rule of Law index
u Pakistan: 129 out of 140.

u Reflects the country’s difficulties on subjects such as governance, fundamental 
rights, order and security, civil and criminal justice.

Source: https://worldjusticeproject.org/rule-of-law-index/country/2022/Pakistan



Pakistan, a 
public 
diplomacy in 
the making

u Nature and landscapes, including the photogenic 
massifs and peaks of the Hindu Kush, are visible on 
government websites and social accounts. 

u A primary resource for public communication.

u Confusions and mix-ups between nation branding, 
tourism promotion and soft power.



@PublicDiplo X account

u Pakistan’s Ministry of Foreign Affairs created the @PKPublicDiplo account in 
2022. As of January 9, 2024, it has 162 subscriptions, 7,783 followers and 
2,221 posts. Sample of 100 posts between September 23 and January 6, 2024

u 40% of posts devoted to culture and education

u  8% about sport, cricket and mountaineering

u  25% landscapes, places and natural spaces, mainly in the north

u  9% economic relations between Pakistan and other countries, or 
trade fairs, mainly regional

u  4% feature diplomatic activities

u 16% promote religious sites, dedicated Hashtag #ExplorePakistan

u One percent more political messages.



Buddhism for image building

1 - As resources for Public diplomacy

2 – For tourism

3 – Providing a more subtle image 



Buddhist heritage and image building

u Resources and attraction enable the development of dialogue and 
communication with countries in the Buddhist tradition,

u In terms of public diplomacy, the art of Gandhara and the Buddhist sites in Taxila 
and the Swat Valley in the country represent an interesting avenue,

u If the process is carried out in a coherent manner, contribution to dissemination 
of the art of Gandhara inside and aboard.









UNESCO’s intangible heritage list (ICH)

u Article 2 – Definitions
u 1. The “intangible cultural heritage” means the practices, 

representations, expressions, knowledge, skills – and the 
instruments, objects, artefacts and cultural spaces associated 
therewith – that communities, groups and, sometimes, individuals 
recognize as part of their cultural heritage (…)

u 2. The “intangible cultural heritage”:
(a) oral traditions and expressions, including language as a vehicle 
of the intangible cultural heritage;
(b) performing arts;
(c) social practices, rituals and festive events;
(d) knowledge and practices concerning nature and the universe;
(e) traditional craftsmanship.

u Source: https://ich.unesco.org/en/convention#art2 - 2ʹ2 ICH Video
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https://ich.unesco.org/en/convention
https://ich.unesco.org/en/dive
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ICH resources 
concerning 
Pakistan



Pro action on 
Buddhism for 
image building
u To promote and 

propose Buddhism: 
a resource for image

u To avoid an image 
elaborated by others 
(media, think tank, 
NGO’s…)

u Public diplomacy: 
image and 
reputation



Beyond tourism, towards Public diplomacy

CULTURAL OTHER 
RESOURCES

BY THE MFA A LONG-TERM 
STRATEGY



Conclusion

1. Epic to narrative
2. Resources to support and create stories
3. Literature: reflecting the movements of the world
4. Literature: explaining the societies
5. Politics and political campaigns: narrative for programs
6. Questions of identities


